


Get Lucky

the faste to start with...the taste to stay with

Most often,
the purpose
of advertising
IS to sell a
product

.. (regardless
e — ) S of what it is.)

starting his second year with the Red Sox and with Luckies. has stayed a Lucky Strike man for twenty-three years,

The taste of a Lucky spoils you for other cigarettes. This famous
taste is the best reason to start with Luckies...the big reason why
Lucky smokers stay Lucky smokers. How about you? Get the taste
you'll stay with. Get the fine-tobacco taste of Lucky Strike.
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Even Iif that product Is
harmful to the user...

Clean, healthy, lung (above)
Lung cancer (right)




Nevertheless, we are humans, we
have desires and we do need some

products (food, shelter, and
clothing.)




je Crux is that, if we only consumed

_ hat we actually'needed, consumers
“would consume less, and profits would go
down (Proflts are very |mportant) 10
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16 The Talk of
the Test Drivers!

THE FABULOUS '56 PONTIAC WITH A BIG AND VITAL GENERAL MOTORS "AUTOMOTIVE FIRST"'!

Believe us—it isn't easy to impress a test driver!
But they're cheering Pontiae in a big way.
What's set them buzzing is that big and vital

General Motors “First™ combining:

Pontiac's new big-bore Strato-Streak V-8 with
the terrific thrust of 227 horsepower.

General Motors' new Strato-Flight Hydra-
Matic® that gentles this mighty “go” to smooth-
ness bevond belief.

You don’t need a test track to prove that here
is the lift of a lifetime.

Traffic tells you. Here's “stop-and-go™ response
as fast as thought itself. A4 hill helps. High or
low, it’s left behind without a sign of effort. And
passing definitely pins it down. Gun it and in-

PONTIAC MOTOR DIVISION OF GENERAL MOTORS CORPORATION ‘ m/

stant, flashing power sweeps you swiftly by the
loitering car ahead. No drag. no lag—just safe
and certain “go™!

There’s plenty more to charm you. The safety
of big new brakes, a steady ride, advanced con-
trols. Glamorous new beauty.

But, above all, it’s that fabulous new “go”
that gets vou!

Drive a Pontiae today for a glorious double
thrill. There'll be pride in vour heart, a torrent
at your toe-tip. What more could anvone wam?

An extra cost option

[

Making products
obsolete is one way of
continuing to sell a
product.

Hence having new cars
every model year,
making the older models
obsolete.

The point being that a
car really Is just a car.



Another way Is that instead
of trying to sell a product on
Its qualities, you associate
It with a style of life that
your consumers want to be
associated with.

This i1s known as
“Lifestyle”
advertising
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The Candie's Girl is best described as flirty, fun, playful,
irevarent and pretty. Her attitude is tongue-in-cheek
and independent with a great sense of humor. Past
Candie’s girls include Hilary Duff, Ashlee Simpson, Kelly
Clarkson, Destiny's Child, Ashanti, Alyssa Milano, Dixie
Chicks, Jenny McCarthy, Pat Benatar & Cheyenne
Kimball and this year, Fergie.

For Spring 2007, Candie's stars Fergie in “That is so
Candie's,” a sexy, fun and over top national ad
campaign along with a commercial featuring the hit
song, Glamorous.

whatis That liao Candie’s 7

ViewAd Bubble Gum Fun’

viewAd €10 Dinessed Up and Nowhore to Duat’
Get Ferge's Glamoroi

Wanna Wateh the Candia’s Commancial?

BETOT DONDT IFAND GRCUP, NG | FRSVASY | KOrLS S0 | FEROELOON | THECANDEESFOUNDATION | JOW C4bAa.

It is, like, so possible to be flirty, fun, playtul,
irreverent and pretty girl without buying Candies

(not that Candies doesn’t have some cute stuff)




The dream...










“*Cool” has been
very popular as of
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Johnny Woo wandering around the city trying 1o spark his memo ory.

fynnesxa Pauent Drinks Hemeken
But Can’t Remember ‘Why

NEW YORK, NY—-DJ Johuny Woo,  drinking Heineken .*fon: so I don't
@ suffering from amnesia, was spinning ~ know whyhe i
night at Club Nine when Colin goer_]ne
1, Club Nine’s head bartender,
¢ Wooiln he wanted to drink. Woo
, “Th

Another
Interesting idea
for an ad
campaign, but
nowhere in the ad
does it mention
the actual merits
of the product
being advertised.

What
demographic is
this aimed at?



What does David
Bowie know about
Vodka?

ABSOLUT BOWIE.




I'm not sure

NEVER M'ND whether Sid
THE BOLLOCKS would be

sickened...or

HERE’S THE



SYMPHONY PLACE
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SOMETIMES THE WORLD
DOES REVOLVE AROUND YOU.

At Watercolours in Burnaby, you truly are at the
centre of it all. Take the SkyTrain to a downtown
restaurant or a hockey game at GM Place.

Visit the farmers’ market at Deer Lake Park or
walk to the shops at Brentwood Town Centre.

Urban living with a spin.
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Own the ultimate Vancouver

CITY EXPERIENCE

Previewing this September

Living centrally at Patina in a home of
rare luxury and comfort, refinement just
comes naturally. From Patina’s setting
on Barclay Street a few steps from
Burrard, the refined textures and
experiences of a globally renowned city
may be savoured with uncommon ease.

A 42-storey landmark residence rising
from the heart of the downtown
peninsula, Patina affords views of
extraordinary scope and beauty.

In design, the approach is subtle
sophistication, creating spacious and
exquisitely livable homes that are
the very definition of contemporary
refinement.
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PATINAN
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Register today
www.DiscoverPatina.com




“This Is all very informative”

/¢ I'msure you're thinking...but

SO what...

Well, a bunch of people have been
making spoof ads for a while that
lampoon the absurdity of some
advertising campaigns...
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OBSESSION
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YOU'’RE RUNNING 2

BECAUSE YOU WANT THAT RAISE,
TO BE ALL YOU CAN BE. 4

WHEN YOU

. WORK

SIXTY HOURS A WEEK




Finally, to
end on a
high...or low,
notel




