
Advertising…  

Mock or recreate assignment 



Most often, 
the purpose 
of advertising 
is to sell a 
product 
(regardless 
of what it is.) 

 



Even if that product is 
harmful to the user… 

Clean, healthy, lung (above) 
Lung cancer (right) 



Nevertheless, we are humans, we 
have desires and we do need some 

products (food, shelter, and 
clothing.) 



The crux is that, if we only consumed 
what we actually needed, consumers 

would consume less, and profits would go 
down. (Profits are very important) To 

counter this, agencies create a “need” for 
a product. 

 



Making products 
obsolete is one way of 
continuing to sell a 
product.  

Hence having new cars 
every model year, 
making the older models 
obsolete. 

The point being that a 
car really is just a car. 



This is known as 
“Lifestyle” 
advertising 

 

 
Another way is that instead 
of trying to sell a product on 
its qualities, you associate 

it with a style of life that 
your consumers want to be 

associated with. 
 



It is, like, so possible to be flirty, fun, playful, 
irreverent and pretty girl without buying Candies 

(not that Candies doesn’t have some cute stuff) 



The theory is that if you buy 
product “x” you will become the 
person seen using the product in 
advertisements. (Cars, booze and 
cigarettes are notorious for this.) 

The dream… 



…Reality 



Reality 



“Cool” has been 
very popular as of 
late… say, oh the 
past 30 years (nice 
photo reference, 
hey?) 



Another 
interesting idea 
for an ad 
campaign, but 
nowhere in the ad 
does it mention 
the actual merits 
of the product 
being advertised. 

What 
demographic is 
this aimed at? 



What does David 
Bowie know about 
Vodka? 



I’m not sure 
whether Sid 
would be 
sickened…or 
honoured 









“This is all very informative” 
I’m sure you’re thinking…but 

so what… 

Well, a bunch of people have been 
making spoof ads for a while that 
lampoon the absurdity of some 

advertising campaigns… 

















Finally, to 
end on a 
high…or low, 
note! 


